
Aims and Scope

The International Journal of Digital Television (JDTV) aims to describe 

and explain the transition to digital TV and address the social and 

cultural questions surrounding the future of television beyond 

switchover. JDTV brings together, and shares, the work of academics, 

policy-makers and practitioners, offering lessons from one another’s 

experience. Content is broad and varied, ranging from a mixture of 

critical work on technological, industry and regulatory convergence, 

to the emerging wider sociocultural and political questions such as 

audience behaviour, plurality of TV channels and television influence. 

JDTV is rooted in a belief in the sociocultural, political and economic 

importance of digital television and will conceive it as a platform 

for international and interdisciplinary approaches that open up 

new avenues for theoretically driven, historically inclined works 

that occasionally draw on scholarship adapting case studies and 

comparative analysis. In light of these, potential issues to be addressed 

in future include, among others: the extent to which new media 

developments and changing media consumption require changes 

in regulatory philosophy and business practice; the extent to which 

globalization, privatization and deregulation alter the creative freedom 

and public accountability of media enterprises; whether digital TV 

actually increases choice and diversity or just offers more of the same 

and/or recycled programmes; concentration of media ownership and 

its effect on pluralism and diversity; national debates about the role of 

public service broadcasting in the digital epoch; comparative analyses 

of global TV formats; television for children; sports programming and 

televised sports rights.

ISSN 2040-4182        intellect journals

The International Journal of Digital Television is published three times a year by 
Intellect Ltd, The Mill, Parnall Road, Bristol, BS16 3JG. The current subscription rates 
are £36 (personal) and £150 (institutional). Postage within the UK is free whereas it 
is £9 within the EU and £12 elsewhere. Advertising enquiries should be addressed to  
journals@intellectbooks.com.

© Intellect Ltd. Authorisation to photocopy items for internal or personal use or the 
internal or personal use of specific clients is granted by Intellect Ltd for libraries and 
other users registered with the Copyright Licensing Agency (CLA) in the UK or the 
Copyright Clearance Center (CCC) Transactional Reporting Service in the USA, provided 
that the base fee is paid directly to the relevant organisation.

Printed and bound in Great Britain by Hobbs, UK.

The International Journal of Digital Television

Volume 6 Number 3 2015

Editors
Principal Editor
Petros Iosifidis
Department of Sociology
City University, London
United Kingdom

Associate Editors
Jock Given
Institute for Social Research
Swinburne University, Australia

Darcy Gerbarg
Columbia Institute for Tele-Information
Colombia University
United States

Books Editor
Tom Evens
Media and ICT Research Group
Ghent University, Belgium

Assistant Editor
Sally Broughton Micova
School of Politics, Philosophy, 
Language and Communications 
Studies
University of East Anglia
United Kingdom

Production Editor
Tim Mitchell
tim@intellectbooks.com

Please see inside back  
cover for Board details.

Editorial Advisory Board
Co-chairs
Peter B. Seel
Colorado State University, USA
Damian Tambini
London School of Economics,  
United Kingdom

Members
Ravina Aggarwal 
New Delhi, India
Philip J. Cianci 
New York, USA
Gali Einav 
TMT Strategic Advisors
Tom Evens
Ghent University, Belgium
Paulo Faustino
Porto University, Portugal
Terry Flew
Queensland University of Technology, 
Australia
Hernan Galperin
University of San Andrés, Argentina
María Trinidad García Leiva
University Carlos III of Madrid, Spain
Alison Gillwald
University of Cape Town, South Africa
Rodrigo Gómez García
Universidad Autonoma Metropolitana, 
Mexico
Arne Hintz
Cardiff University, United Kingdom
Li Hong
Communication University of China, 
Beijing
Hu Zhengrong
Communication University of China, 
Beijing
Jeffrey Hart
Indiana University, USA
Taisto Hujanen
University of Tampere, Finland
Andrew T. Kenyon
University of Melbourne, Australia
Michael Klontzas
University of Huddersfield, United 
Kingdom
Norio Kumabe
Association of Broadcast Critics, Japan
Henry Laurence
Bowdoin College, USA

Stephen Lax
University of Leeds, United Kingdom
Yu-li Liu
National Chengchi University, Taiwan
Guillermo Mastrini 
Universidad Nacional de Quilmes, 
Argentina
Carolina Matos
City University London, UK
Stephen D. McDowell
Florida State University, USA
Maria Michalis
University of Westminster, UK
Toby Miller
Independent Researcher
Myra Moore
Digital Tech Consulting, United States 
Yoshiko Nakamura
NHK Broadcasting Culture Research 
Institute, Japan
Stylianos Papathanassopoulos
National & Kapodistrian University of 
Athens, Greece
Robert G. Picard
University of Oxford, United Kingdom
Andrei Richter
Lomonosov Moscow State University, 
Russia
Krisztina Rozgonyi
PRK Partners, Hungary
Sharad Sadhu
Selangor, Malaysia 
Heather Savigny
Bournemouth University, UK
Nicole Stremlau
University of Oxford, United Kingdom
Roberto Suárez Candel
European Broadcasting Union, Switzerland
Giles Tanner
Australian Communications and Media 
Authority, Australia 
Gregory Taylor
Ryerson University, Canada
Peter A. Thompson
Victoria University of Wellington, New 
Zealand
Mark Wheeler
London Metropolitan University, UK
Steven S. Wildman
Michigan State University, USA

JDTV_6.3_IFC&IBC.indd   151 9/25/15   10:14:49 AM


